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Module Aims  

 
This module reviews the importance of the ever-evolving digital landscape and evaluates how 
to develop skills to improve digital marketing effectiveness. It provides students with an 
awareness of the nature of the challenges and opportunities within the digital environment, and 
outlines the skills and tools required to support marketing activities online. By the end of this 
module, students will able to identify and evaluate online marketing campaign effectively. 
 

 

Intended Learning Outcomes 

 

Key skills for employability 
 

KS1 Written, oral and media communication skills 

KS2 Leadership, team working and networking skills 

KS3 Opportunity, creativity and problem solving skills 

KS4 Information technology skills and digital literacy 

KS5 Information management skills 

KS6 Research skills 

KS7 Intercultural and sustainability skills 

KS8 Career management skills 

KS9 Learning to learn (managing personal and professional development, self- 

 management) 

KS10 Numeracy 

 

At the end of this module, students will be able to Key Skills 

1 
Understand and critique the opportunities and challenges 
presented by the digital landscape and how they influence 
marketing 

KS1 KS4 

KS3 KS5 

  

2 
Understand and critique a range theories and concepts relating 
to digital marketing 

KS4 KS6 

KS5  

  

3 
Identify and evaluate an online marketing campaign and 
assess its effectiveness 

KS1 KS5 

KS3 KS6 

KS4  

Transferable skills and other attributes 

 

 ability to collaborate and plan 

 contribute proactively 

 display data effectively using a variety of methods 

 study, writing, IT skills 

 communication skills 

 meeting objectives 
 

 



 

Derogations  

 
None 
 

 

Assessment:  

Indicative Assessment Tasks:  

In this assessment, students will be expected to identify a business topic and then to suggest 
a digital marketing campaign. Students will also be required to analyse the effectiveness of the 
digital marketing campaign and  to justify the decisions they have made relating to their digital 
marketing strategy. 

Assessment 
number  

Learning 
Outcomes to 
be met 

Type of assessment 
Weighting 
(%) 

Duration  
(if exam) 

Word count 
(or equivalent if 

appropriate) 

1 1 ,2, 3 Report 100% N/A 5000 

      
 

Learning and Teaching Strategies: 

 
According to the learning outcomes, lectures will allow concepts, theories and principles to be 
outlined. Tutorials and activity-based sessions will provide further use of real world business 
examples in applying relevant concepts, theories and principles into practice. In addition, 
students will be encouraged to undertake self-directed study and further research on selected 
topics to acquire additional perspectives which will provide them with a deeper understanding 
of the topics covered. 
 
 

 
 

Syllabus outline: 

 
1. Introduction to E-Marketing,  
2. ReMix 
3. E-Models  
4. E-Customers  
5. Social Media Marketing  
6. Website Design  
7. Traffic Building  
8. E-CRM  
9. Managing Digital Marketing  
10. E-Planning  
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